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The Jetsons had it right with their vehi-
cle of the future, which was not only bio-
friendly but also had no need for regular
visits to the gas pump .
Althoug h engineer s haven’t yet devel-

oped a flying car, they have made
progress in the field of energy-effi-
cient automobiles.
For years, Europe has fostered

the development of cars that
would appear chic while zipping
through the streets of Paris or
Rome and that would protect its
citizens from high gas prices. With
that in mind, the Smart Car —
Swatch Mercedes Art Car — was
designed in 1973 by Swiss watch-
maker Swatch and well-known German car
manufacturerMercedes-Benz .
U.S. Smart Car sales associa te Eric

Bruno said of the unlikely pairing: “They
were like, ‘Swatch makes watches. What
does Swatch know about cars?’ ”

Despite the odd collabor ation,
the car was a design success and
production began in 1998 in a small
French town that has since been re-
named Smart ville. The long Euro-
pean history of the Smart Car, how-
ever, begs the question as to why it
took 10 more years before the car

was formally introduced
in the U.S.
The cute and compact

two-seater, which is
dwarfed by a typical SUV,
scares most Americans.
The thought of being in a
little car surrounded by
18-wheeler s on the high-
way makes some nervous,
which may be why it took
the Smart Car longer to

catch on in the U.S.
“People were concerned about

small cars and safety ratings,”
Bruno said. However, the Smart
Car packs amean punch.
Given a five-star safety rating by

the Insurance Institute for High-
way Safety, the Smart Car is saf-
er than many SUVs and a lot
more affordable — it starts at
$11,590. And it’s much more ener-
gy-efficient, getting anywhere be-
tween 35-40 miles per gallon in
the city and 45-50 miles per gal-
lon on the highway.
“Every time gas prices go up, I

smile,” Bruno said. “It makes my
job easier.”
The Smart Car comes with

four airbags (two front and two
side) for maximum protection.
Plus, in a time of global-warming
concerns, the Smart Car is the
least CO2-emitting vehicle of its
kind.
The waiting period for the

Smart Car is now seven months
to 10 months (it was two years
when it first came to the U.S.).
But if gas prices remain high, the
Smart Car could be the automo-
bile of your future.i
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If you confisca te your child’s
cell phone , laptop or iPod, you
could probably guarantee they
will be found rocking back and
forth, emotionally distressed, in
their room hours later. That
right there tells you how much
we depend on technolog y. But
what is being done to keep us all
connected?
In 2005 , EarthLink brought a

citywide wireless-Internet bun-
dle to Philadelphia. Then it gave
up on the venture in the spring.

Now, a group of local inves-
tors has stepped up and taken
over, teaming up with a small
nonprofit group named Wire-
less Philadelphia.
Greg Goldman, 45, has a histo-

ry of helping people and commu-
nities without resources, like
with the city’s MANNA feeding
program he ran for people living
with AIDS. For the past two
years, he has been the chief exec
of Wireless Philadelphia, an ini-

tiative with the vision to close
the digital divide in the city.
“In Philadelphia, we have . . .

about 600,000 households, but
more than 300,000 of them lack
any Internet access at all and
are mostly low-income,” Gold-
man said. “Of the 300,000
households that do have Inter-
net access, only 25 percent have
a broadband connection.”
The remaining 75 percent

without broadband have a dial-
up connection, which recent

studies suggest is actually as
useles s as having no Internet at
all because it does not match up
with all the rich content on the
web these days.
So how can Philadelphians

keep up with only 75,000 of us
able to access the Web proper-
ly? Standing in line and waiting
for a computer at the library
will not do the trick.
Despite EarthLink’s pullout,

the effort to see the whole city
connected — especially low-in-

come families — is mov-
ing forward, Goldman
said. He is optimistic
about its future.
Wireless Philadelphia

works with existing pro-
grams in the city that
serve low-income fami-
lies. Approximately 40
of these programs or es-
tablishments have part-
nerships with Wireless
Philadelphia as they at-

tempt to bridge the digital di-
vide.

Right now the network is still
free. Wireless Philadelphia
hopes to see it stay that way,

said Thomas Kim, the organiza-
tion’s operations manager.
“Right now, because every-

thing is so new,we are still in the
planning phase of how we can
work together so that everyone
can benefit from the wireless
network.”
Wireless Philadelphia’s net-

work was originally approved
under by the city’s previous
mayor, John Street.
But Mayor Nutter has noth-

ing but good to say about it.
“The concept of having free In-

ternet access and helping in a
variety of ways to bridge and
narrow the digital divide is cer-
tainly a goal of our administr a-
tion,” Nutter said.
“We really want people to

start using the free network,
and to tell us about their experi-
ences,” Goldman said. “This
new partner ship presents nu-
merous and exciting possibili-
ties that were never available to
us before, and we want all Phila-
delphians to help make the
most of these opportunities.” i
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TheSmart Carwas designed by Swatch and
Mercedes-Benz.
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