Nutter Proposes Campaign Debate Series

Mayoral Candidate Michael Nutter proposes the creation of a Road to City Hall: Campaign 2007 public debate series for the upcoming Mayoral, City Council, and row office elections, in an effort to promote issues-based campaigns in Philadelphia.  With the May primary election fast approaching, the time has come to begin real discussions about real issues that will shape Philadelphia over the next four years and beyond.

This series would consist of debates, issues forums, and town hall meetings held multiple times a week, beginning the week of January 8th.  Events would be held in locations across the city and open to the public.  All declared candidates would be invited to participate in these discussions, which would address a wide spectrum of issues, including crime, education, taxes, ethics, arts and culture, parks and recreation, housing, public transportation, economic development, city/county regional partnerships, and other pertinent topics.

A group of sponsors would oversee the organization of the public debate series.  This entity would be responsible for determining the structure, topics, locations, and schedule of events.  Potential sponsors include Asian Americans United, Committee of Seventy, League of Women Voters, NAACP, Neighborhood Networks, Concilio, the Pew Research Center for the People and the Press, Philly for Change, Urban League of Philadelphia, and the William Penn Foundation.

           In order to maximize accessibility to the public, an integral component of this debate series would be comprehensive media exposure.  Each event would be broadcast on TV and radio stations on a rotating basis and covered by print and Internet outlets.  In the current era of campaign finance reform, candidates are expected to raise and spend less money on campaign advertising.  Media coverage of these discussions would enable all candidates to increase their exposure to the public and decrease the time spent raising money to pay for advertisements. 

           By devoting time on public airwaves to the discussion of election issues, the media will make a vital contribution to informing the public.  In addition, media outlets can conduct a “Campaign Watch” to monitor campaign advertising and policy proposals, ensuring that candidates are truthful about their own records and accurately represent their opponents’ records or views.

Potential media collaborators include:

· Television:  Channels 3, 6, 10, 12, 17, 29, 57, 64 & Comcast

· Radio:  KYW-1060, WHAT, WHYY, & WURD 
· Print:  City Paper, Daily News, Evening Bulletin, Inquirer, Metro, Philadelphia Weekly, Sunday Sun, Philadelphia Tribune & various neighborhood weeklies 
· Internet:  philly.com, www.thenextmayor.com, blogger community

            A public debate series will ensure that the 2007 elections are shaped by thought-provoking discussions about essential issues.  Through their involvement with this series, sponsoring organizations and media outlets will enable citizens to make informed and educated choices about candidates and Philadelphia’s future.

